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What is a charity?

= An organisation set up to provide help
and raise money for those in need.

= The voluntary giving of help, typically in
the form of money, to those in need

= Non-profit organisation



Young and homeless...
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If someone is going to donate money they will need to be
able 1o see who they are donating to easily.

How do these designs do thise

Flat pack charity collection boxes
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What is a logo?

A logo is a symbol, sign or emblem which is easily recognisable. A
logo is usually colourful or features a graphic which can have little or
Nno text but it recognisable universally.

What is a brand?

A brand is a product or products manufactured by a company. The
brand should be easily recognisable and have loyalty to the
consumer. Brand awareness is important as well as high/ethical
standards.

How are these used by charities?

A logo and brand is important. The consumer needs to know and trust
their donation is going 1o a cause that provides support as well as
financial. Strong image and message is vitally important.
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Developing a style of writing.

@ "te r or better mental health
q ’ A charity to help with mental

health. The knotted graphic

v « A charity to help people who illustrates the frustration & confusion
are homeless. The ‘H' in caused by mental health.
shelter is effectively
converted into the shape of a
roof. A simple, but strong
graphic.

British Heart
Foundation

A charity to help tackle heart
disease. Colour red used to
represent the heart and
blood. The symbol represents
clearly the charities aims. The
graphic of a monitor which
draws out a heart is a strong
symbolic message.

A charity targeting
men to check their
prostate. The
graphic uses

pictograms (black
symbols/graphics)
of men to build a
bigger picture of
the outline of a
male figure.



https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj_2_jj2PnKAhVBzRoKHW9HBDEQjRwIBw&url=https://www.paypal-donations.co.uk/pp-charity/charity.jsp?NP_ID%3D26001&psig=AFQjCNHDmaQ0Sr7C-qKUzWFwi4hGC5buLw&ust=1455623046336846

In your books identify 5 key features
5 that make these logos successful
l‘j

CANCER SUPPORT

British Heart
Foundation

RESEARCH

Az UK

;(% CANCER

-

DogsTrust 08001111
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The best charity logos are:

« Aesthetically pleasing
« Distinctive

« Memorable

* Timeless

« Scalable

« Simple enough for use with multiple
mediums

« Adaptable (colour and black and white)
« Communicates qualities of the brand
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What is brand identity?

The visible elements of a brand (such as colours,
design, logotype, name, symbol) that together
identify and distinguish the brand in the
consumers' mind.

BRAND IDENTITY LOGO
perceived emotional visual aspects that identifies a business in
corporate image form part of the its simplest form via the

as a whole. overall brand. use of a mark or icon.


http://www.businessdictionary.com/definition/element.html
http://www.businessdictionary.com/definition/brand.html
http://www.businessdictionary.com/definition/color.html
http://www.businessdictionary.com/definition/design.html
http://www.businessdictionary.com/definition/logo.html
http://www.businessdictionary.com/definition/symbol.html
http://www.businessdictionary.com/definition/consumer.html
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WHAT DOES THE COLOUR SAY ABOUT ME?
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http://ettf.net/wp-content/uploads/2008/10/brand_colors.jpg
http://ettf.net/wp-content/uploads/2008/10/brand_colors.jpg
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Designing your own logo

INn the exam you may be asked to
develop a logo of your own, or design
the graphics for packaging.

You must think about colour, font and
layout.
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This is an example of how a logo can develop
ANCHOR FUND A R
AHI!IIIII! FIIIIII Eﬁﬂg
ANCHOR FUND ANCHOR

Focus on existing fonts to find suitable matching font. The
bottom font is bold enough to use and is a more formall FUND

font (Serif) so may come across more trustworthy if people

are paying money into it.

?Vcn%q“ ‘e “@/CN




GCSE Product Design 2016: Section A - Flat Packed Charity Collection Boxes. Logos & Branding

The following charities would like to develop @
new logo for a new section of their charity that
has been set up to help children.

British Heart
Foundation

You will need to choose one charity and then draw
and annotate 3 developments of a suitable logo
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Wnat will you need 10 considaer

= Show new area - children
= Still recognisable as original charity
= Using colour effectively

= Explain the changes you have made and why.

= You will have 20mins ' v l

British Heart
Foundation
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INn your exercise books

Answer this question.

(Q) What makes an effective logo design?

You should provide examples (which can be
sketched) to support your answer.
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What makes for a good logo?

Simple (for easy recognition)
Memorable (to increase recognition)
Timeless (Will last years/not become out dated)

Versatile (to work across a variety of mediums and applications)
Appropriate.

kN~

ﬁ researching the cure

||H irl.m Action for blind people
il

®
“ALD MCDONALD
)(& CHARITIES

Macmlllar% o

cancer re l

Looking at these logos do
you think that they represent
the vital work they carry out?

Does the colours and
imagery clearly explain the
charity and what they are
aiming to achieve?
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Analyse these charity logos. Do
you think thatf the logo represents | "=
the vital work they carry out? Trust

i .
and itz ealour,

In your answer, include
references to the shape and form
of the logo and its colour.

act_ion for
children

http://www.technologystudent.com/pdf?/charé.pdf

The World Wildlife Fund is a charity
that works hard to protect the
natural world, the environment and

. wildlife. It is an international
Natlo“al o organisation, working around the
Tr llst WORLD WILDLIFE FUND World ’
The National Trust was founded
in 1895. The trust aims fo save 0O
the nations heritage. This charity 0 Action for Children aim to help and
looks after and preserves many support vulnerable children, including
historic buildings, houses and children in care and disabled

mansions to farmland and ClCt.IOI’l fOl' children. They aim to improve the
forests. Chlldren lives of vulnerable children.



http://www.technologystudent.com/pdf9/char6.pdf
http://www.technologystudent.com/pdf9/char6.pdf
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National
Trust

The Trust logo shows a ‘sprig’
from an acorn tree. This is a
good image because much of
the work carried out by the
Trust, is concerned with
preserving the existing historic
counftryside, including forests
and farmland. Green is the
only colour and this is normally
associated with preservation
of the environment and our
planet.

Sample Answers.

WORLD WILDLIFE FUND

The panda logo represents a species of animal that was
once under threat of extinction, due to human activities
such as farming and urban expansion, affecting their
natural habitat. Today, the Panda is a protected
animal, loved around the world. The panda logo has
been associated with the World Wildlife Fund for many
years and people recognise it as an environmental
logo. The shape has been simplified and the colours are
always limited to black and white. The logo represents
clearly, the aims of the World Wildlife Fund.

Wi

act_ion for
children

The Action for Children logo is simple and
easy to understand. The simplistic shape
shows two happy children. The colour
possibly represents danger and in this case
the urgent action required when helping
vulnerable children. It is an easy logo 1o
recognise and clearly represents the cause
pursued by the charity.
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Developing a charity logo.

A fictitious Charity called ‘Be Active’ have asked you to design a logo. The logo will be
placed on their collection boxes and materials for their fund raising campaigns.

The charity ‘Be Active’ encourage young children to become involved in activities such

as sport. They want a simple logo that will be easy to recognise and one that reflects what
they are trying to achieve.

They have supplied you with a selection of characters, seen below. You are to use one or
more of these characters as the starting point for your logo design.

®
You are to pick three of the images and
create your own logo for the charity ‘be
active’.

The following slide shows you how you m x i
could pick and develop these silhouettes
infto a workable logo. !




GCSE Product Design 2016: Section A - Flat Packed Charity Collection Boxes. Logos & Branding

Developing a charity logo.

Once you have picked your
images you are to begin
developing these intfo a logo.

Remember a good logo must
be:

1. Simple (for easy recognition

2. Memorable (to increase
recognition)

3. Timeless (Will last years/not
become out dated)

4. Versatile (to work across a
variety of mediums and
applications)

5. Appropriate.

You can add colour to your
logo but keep it SIMPLE.

Three
characters
chosen

|

The outline
of the
characters
simplified
even
further.

artistic.

Basic layout to
the simple logo

DEVELOPING A CHARITY LOGO
itakle Is mple laga ‘;’.II the charity ‘Be Active'.

STAGE ONE

¥

STAGE TWO

STAGE THREE

STAGE FOUR

http://www.technologystudent.com/pdf9/char7.pd

The final logo
made to look
a little more

¥ 1A%
i Ad
FREL



http://www.technologystudent.com/pdf9/char7.pdf
http://www.technologystudent.com/pdf9/char7.pdf
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Developing a charity logo: Activity. DEVELOPING A CHARITY LOGO

In mo mone than four stages, develop a suitable simple loga far the charity ‘Be Active.

Sta i with the twa characters from the moodboard. Add the words Be Active' ina suitable style of witing

In no more than four stages, develop a
suitable simple logo for the charity ‘Be TAGEDNE

Acftive’.
Start with the two characters from the mood !| ’

board. Add the words ‘Be Active' in a
suitable style of writing and any other detail
you feel is necessary.

STAGE TWO

Explain/describe each stage of your design. | [memee

Fiise
trx A

}% Y l-.lr http://www.technologystudent.com/pdf9/char7.pdf



http://www.technologystudent.com/pdf9/char7.pdf
http://www.technologystudent.com/pdf9/char7.pdf
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Developing a style of writing.

A style of writing can reinforced an image/feeling or atmosphere. Designers
and advertisers are very careful to select styles that produce the right image
for their product.

For example, a perfume is likely o have a font that suggests the theme, smell
and person it is targeted for.

The colours will be bold and vibrant. Images are often combined within the

writing style.
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Developing a style of writing: Activity.

Develop a style of writing/font for
the following charities which };z
illustrate the word/meaning: National

Trust

o)) [ [ Childine:

0800111

_; NSPCC @. acE

Crenty by cilirys we] vy, THLL TP &1._"“5.

' i
= Children in need Cf}“ Lifeboats wwr- s BDarnardos

= NSPCC cancon esfancuu S Dmbeteﬁ “ageux . :f
= Child line - Great %“wﬁ-ﬂ’-

g g5 Ormond }m p, 8 )

= Age Concern dwﬂﬁ L Street {: MACMILLAN *H:'&F:'-
. - Oxfar Hospital oction for . il

= Sport Relief rincen Tust  WIXTAM charity chiiden @CT!ONAI

= Red nose day
= Cancerresearch

= Help for heroes Produce a range of different logo
= Shelter designs for your chosen charity.

= RSPCA These should reflect in some way

= National trust the topic in the style of writing and

= World wildlife foundation (WWF) imagery used.



