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What is a logo? 
A logo is a symbol, sign or emblem which is easily recognisable. A 
logo is usually colourful or features a graphic which can have little or 

no text but it recognisable universally.  

 

What is a brand? 
A brand is a product or products manufactured by a company. The 

brand should be easily recognisable and have loyalty to the 

consumer. Brand awareness is important as well as high/ethical 
standards.  

 

How are these used by charities? 
A logo and brand is important. The consumer needs to know and trust 

their donation is going to a cause that provides support as well as 

financial. Strong image and message is vitally important.  
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Developing a brand is important.  

 

Having a strong meaning and then 

developing that into a 

recognisable logo, colour scheme, 

symbols etc. is important to get 

across the message the charity is 

voicing to the donating public.  

 

In later slides you will develop your 

own logo (a question which could 

feature in the summer exam).  
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Developing a style of writing.  

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A charity to help with mental 
health. The knotted graphic 

illustrates the frustration & confusion 

caused by mental health. 

A charity targeting 
men to check their 

prostate. The 
graphic uses 

pictograms (black 
symbols/graphics) 
of men to build a 
bigger picture of 

the outline of a 
male figure. 

A charity to help tackle heart 
disease. Colour red used to 

represent the heart and 

blood. The symbol represents 
clearly the charities aims. The 
graphic of a monitor which 
draws out a heart is a strong 

symbolic message. 

A charity to help people who 
are homeless. The ‘H’ in 

shelter is effectively 
converted into the shape of a 

roof. A simple, but strong 
graphic.  

https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj_2_jj2PnKAhVBzRoKHW9HBDEQjRwIBw&url=https://www.paypal-donations.co.uk/pp-charity/charity.jsp?NP_ID%3D26001&psig=AFQjCNHDmaQ0Sr7C-qKUzWFwi4hGC5buLw&ust=1455623046336846
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Calligraphy 
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Rounded 

Bold (Black) 

Solid 

Stocky 

Sturdy 

Broad 

ba Round/ square 
Straight edges 
Retro 
Bulbous 
Butch t Italic 

Slim/ Light 
Sharp 
Fast 
Movement 
Narrow 
Tall 

R p Very light 
Slender 
Delicate 
Feminine 
Dainty 
Tiny 

k 
Sketchy 
Scroll 
Rough 
edgy 
Old fashioned 
gothic 
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Sharp 
Spooky 
Circus like 
shadowed 
Outlined 
Burlesque 
 

DESCRIBING FONTS 
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WHAT DOES THE COLOUR SAY ABOUT ME? 
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http://ettf.net/wp-content/uploads/2008/10/brand_colors.jpg
http://ettf.net/wp-content/uploads/2008/10/brand_colors.jpg
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What makes for a good logo? 
1. Simple (for easy recognition) 

2. Memorable (to increase recognition) 

3. Timeless (Will last years/not become out dated) 
4. Versatile (to work across a variety of mediums and applications) 

5. Appropriate. 

Looking at these logos do 

you think that they represent 

the vital work they carry out? 

 

Does the colours and 

imagery clearly explain the 

charity and what they are 

aiming to achieve? 
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Analyse these charity logos. Do 

you think that the logo represents 

the vital work they carry out? 

 

In your answer, include 

references to the shape and form 

of the logo and its colour. 

The National Trust was founded 

in 1895. The trust aims to save 

the nations heritage. This charity 

looks after and preserves many 

historic buildings, houses and 

mansions to farmland and 

forests. 

 

The World Wildlife Fund is a charity 

that works hard to protect the 

natural world, the environment and 

wildlife. It is an international 

organisation, working around the 

world. 

Action for Children aim to help and 

support vulnerable children, including 

children in care and disabled 

children. They aim to improve the 

lives of vulnerable children. 

http://www.technologystudent.com/pdf9/char6.pdf 
 

http://www.technologystudent.com/pdf9/char6.pdf
http://www.technologystudent.com/pdf9/char6.pdf
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Sample Answers. 

The Trust logo shows a ‘sprig’ 

from an acorn tree. This is a 

good image because much of 

the work carried out by the 

Trust, is concerned with 

preserving the existing historic 

countryside, including forests 

and farmland. Green is the 

only colour and this is normally 

associated with preservation 

of the environment and our 

planet. 

The panda logo represents a species of animal that was 

once under threat of extinction, due to human activities 

such as farming and urban expansion, affecting their 

natural habitat. Today, the Panda is a protected 

animal, loved around the world. The panda logo has 

been associated with the World Wildlife Fund for many 

years and people recognise it as an environmental 

logo. The shape has been simplified and the colours are 

always limited to black and white. The logo represents 

clearly, the aims of the World Wildlife Fund. 

The Action for Children logo is simple and 

easy to understand. The simplistic shape 

shows two happy children. The colour 

possibly represents danger and in this case 

the urgent action required when helping 

vulnerable children. It is an easy logo to 

recognise and clearly represents the cause 

pursued by the charity. 



GCSE Product Design 2016: Section A – Flat Packed Charity Collection Boxes.   Logos & Branding 

Developing a charity logo.  

A fictitious Charity called ‘Be Active’ have asked you to design a logo. The logo will be 
placed on their collection boxes and materials for their fund raising campaigns.  

   

The charity ‘Be Active’ encourage young children to become involved in activities such 

as sport. They want a simple logo that will be easy to recognise and one that reflects what 

they are trying to achieve.  

   

They have supplied you with a selection of characters, seen below. You are to use one or 

more of these characters as the starting point for your logo design.  

You are to pick three of the images and 

create your own logo for the charity ‘be 

active’. 

 

The following slide shows you how you 

could pick and develop these silhouettes 

into a workable logo.  
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http://www.technologystudent.com/pdf9/char7.pdf 
 

Developing a charity logo.  

Once you have picked your 

images you are to begin 

developing these into a logo.  

 

Remember a good logo must 

be:  
 

1. Simple (for easy recognition) 

2. Memorable (to increase 

recognition) 

3. Timeless (Will last years/not 

become out dated) 

4. Versatile (to work across a 

variety of mediums and 

applications) 

5. Appropriate. 

 

You can add colour to your 

logo but keep it SIMPLE.  
 

 

 

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The final logo 
made to look 

a little more 
artistic. 

The outline 
of the 

characters 
simplified 

even 
further. 

Basic layout to 
the simple logo 

Three 

characters 
chosen 

http://www.technologystudent.com/pdf9/char7.pdf
http://www.technologystudent.com/pdf9/char7.pdf
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http://www.technologystudent.com/pdf9/char7.pdf 
 

Developing a charity logo: Activity.  

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In no more than four stages, develop a 

suitable simple logo for the charity ‘Be 

Active’.  

 

Start with the two characters from the mood 

board. Add the words ‘Be Active’ in a 

suitable style of writing and any other detail 

you feel is necessary. 

 

Explain/describe each stage of your design. 

http://www.technologystudent.com/pdf9/char7.pdf
http://www.technologystudent.com/pdf9/char7.pdf
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Developing a style of writing.  

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A style of writing can reinforced an image/feeling or atmosphere. Designers 

and advertisers are very careful to select styles that produce the right image 

for their product.  

 

For example, a perfume is likely to have a font that suggests the theme, smell 

and person it is targeted for.  

 

The colours will be bold and vibrant. Images are often combined within the 

writing style. 
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Developing a style of writing: Activity.   

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Develop a style of 

writing/font for the following 

charities which illustrate the 

word/meaning:  

 

 Children in need 

 NSPCC  

 Child line  

 Age Concern  

 Sport Relief  

 Red nose day  

 Cancer research  

 Help for heroes 

  Age concern  

 RSPCA 

 Shelter  

 

  

 

 

 


